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I. Onuc ocBiTHLOr0 KOMIIOHEHTA
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JHi 3aHATH Koncynbranii B ycHiit ¢popmi (B AeHb NPOBE/ICHHS 3aHATH T4
tenedoHoM) i MUcbMOBIi hopMmi (€eKTPOHHOIO MOIITOKO).

KonrakTHa iH(popmaris

III. Onuc ocBiTHLOI0 KOMIIOHEHTA

1. Anorauis

Cunabyc  BHOIPKOBOTO  OCBITHHOTO  KOMIOHeHTa «CydacHMH  HayKOBelb.  YCIIIIHA
CaMONpE3eHTallis» CKJIaJEeHO 3 ypaxXyBaHHAM MOXJIMBOCTI ()OpPMYBAaHHS I1HIMBIAYaJbHOI OCBITHBOI
Tpa€ekToOpii 3100yBadiB (OCBITHHO-HAYKOBOTO) piBHS BHUINOI OCBITH. IIpedmemom OCBITHBOTO
KOMIIOHEHTa € CaMOIIPE3eHTAllisl HAyKOBIIB sK iXHili OpeH1. BUBYEHHS OCBITHHOTO KOMIIOHEHTA
CHpsSIMOBAaHE Ha BJIOCKOHAJIEHHS ICHYIOUMX Ta HaOyTTs HOBUX HaBMYOK YCIIIIIHOT Mpe3eHTalii cede sk
HAYyKOBIIIB Ta e(peKTUBHOI HAyKOBOiI KoMyHikailii. [Ticyis 3aCBOEHHS OCBITHHOI'O KOMIIOHEHTY, 3700yBaui
3MOXYTb YCIIIIHO NMPE3eHTYBaTH ceOe 1 MOMysipu3yBaTh BIACHUN OpeH/l HAyKOBLS B YKpaiHCBhKIN Ta
MDKHApOAHIN akaieMIyHil CIIIBHOTI.

2. MeTa i 3aB1aHHS OCBITHHOI0 KOMIIOHEHTA

MeTa OCBITHROI'O KOMIIOHEHTA — 3aCBOE€HHS TEOPETUUHUX 3HAHb PO CTBOPEHHS MEPCOHAIBHOTO
Open Iy HayKoBIIs, GOPMYBaHHsI, PO3BUTOK 1 BIOCKOHAJICHHSI OCHOBHUX MPAKTHYHUX HABUYOK YCITIIITHOT
camorpe3eHTallii Ta e(eKTUBHOI HAyKOBOi KOMYHIKaIlii, HEOOXITHUX I HayKOBO-JOCIiAHHUIIBKOT
TISITBHOCTI Ta aKaJaeMIvyHOT Kap’ €pHu.
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OCHOBHUMHU 3aBJAHHSIMH OCBITHHOIO KOMIIOHEHTA €. ONaHYBaHHS TEOPETUYHUX OCHOB
CaMOINpPEe3eHTAallll B aKaJAeMIYHOMY KOHTEKCTI Ta NMPHUHILHUIIB MEPCOHATBHOTO OPEHAMHTY HayKOBIS,
dbopMyBaHHS YMiHb CTBOPEHHS Ta PO3BUTKY OCOOMCTOrO OpeHAYy HAyKOBIIS; PO3BUTOK HABHUYOK
YCIIIIHOI CaMOTpe3eHTallii B aKaJeMIYHOMY CEpEIOBHILI; OBOJOJIHHSI NMPAaKTUYHUMH HABUYKAMU
CTBOPEHHS Ta ONTHMI3allii HayKOBOT0 NMpo(disIF0 Ha BeO-CaiTl 3aKiIaay BUIOI OCBITH Ta MI>KHAPOJHHUX
akagemiunux tiarpopmax (ORCID, Google Scholar, Academia.edu, ResearchGate, LinkedIn);
dbopmyBanHs BMiHb HanucanHs epekTuBHOro CV/pestome/aBrobiorpadii Ta MOTHBALIIMHOTO JIKCTA JIJIS
aKaJeMIYHUX TMpOrpaM, TpPaHTIB, CTUIEH[i; BIOCKOHAJICHHS 3/JaTHOCTI Ipe3eHTyBaTH cebe sK
HAYKOBIIS; CTBOPEHHS Ta Mpe3eHTallisd ePEeKTUBHOTO MITHYy AHMNIIMCHKOI MOBOIO; PO3BHUTOK HAaBUYOK
HAYKOBOI KOMYHIKallii B yKpaiHCbKOMY Ta MKHAPOAHOMY aKaJIeMIYHOMY KOHTEKCTI.

Memoou nasuannsa. I1ig yac BUKJIalaHHS OCBITHHOTO KOMIIOHEHTA 3aCTOCOBYIOTHCS TPaIULIIAHI
Ta I1HHOBAIliWHI METOAW HaBuaHHS. JIEKIiNHI 3aHATTS. MOSCHIOBAILHO-UTIOCTPATUBHUIA METOJ 3
BUKOPUCTAHHAM MYJbTUMEIINHUX Mpe3eHTalliil, CIpsSIMOBaHUII Ha 3aCBOEHHS TEOPETUYHHX OCHOB
CaMOINpPEe3eHTallll, NEePCOHANTBHOTO OpPEHAMHTY HAyKOBIS, CTPYKTypH aKaJeMiYHUX JOKYMEHTIB;
npoOJIeMHUN BHKIJIAJ — BHKJIAJad CTaBUTh MPOOJEMHI MHUTAHHS II0JI0 BUKIHUKIB CaMOIpe3eHTAallil
HAYKOBIIS, KOMIIOHEHTIB IEPCOHAILHOTO OpPEeHy HAayKOBIIS; IEMOHCTPALliHHIIA METOJ — TIOKa3 3pa3KiB
YCIIIIHUX HayKoBUX mpodiniB, pestome/CV, moruBamidHux juctiB, mitdiB. CamocriiiHa pobora 3
JCKI[IHUM MaTepiaioM: OIpalfoBaHHsS JCKIIHHUX MaTepiamiB, posMimienux y Microsoft Teams
(kOHCIIEKTIB, BiZI€O, MPE3CHTAIlii); O3HAHOMIICHHS 3 PEKOMEHJIOBAHOK OCHOBHOIO Ta J0AAaTKOBOIO
JITepaTyporo, BUKOHAHHS 3aBIaHb JUII CAMOIEPEBIPKH 3aCBOEHHS TEOPETUYHOTO i MPAKTUYHOTO
marepiany. MeTo i Ha MPAaKTUYHKX 3aHATTSIX: METO KeicCiB (aHai3 mpodiiB yCMiITHUX HAYKOBIIIB Ha
akaznemiunmx miargpopmax ORCID, Google Scholar, Academia.edu, ResearchGate, LinkedIn); anani3
3pa3kiB pe3tome/CV, MOTHBAIIIMHUX JIUCTIB; BUBYCHHS KOMITIOHEHTIB OCOOMCTOrO OpeH/Iy HayKOBIII Ha
KOHKPETHHX NPUKJIAaNaxX; aHalli3 yCHIIIHUX Ta HEYCHIIIHUX MiT4iB; METOJ IMPOEKTIB: 1HAWBIIyalbHE
HayKkoBo-nocmigHe 3aBaands (IH/3): po3poOka Ta mpe3eHTallis BifeO BIIACHOTO MITY4y HAYKOBIIA,
cTBopeHHst moprdoiio HaykoBis (pestome/CV, mortuBariiinuii auct, aBrobiorpadis). IHTepakTHBHI
METO/M: AMCKYCIl II0J0 BUKJIMKIB CaMOIpe3eHTallli HAyKOBIS, €THKH IE€PCOHAIBLHOrO OpEeHIUHTY,
0CcO0JIMBOCTEH KOMYHIKaLlli B pI3HUX aKaJeMIYHUX KOHTEKCTaX; MO3KOBUH IITYpM — reHepaiis 11ei 1uis
PO3BHUTKY [IEPCOHATIBHOTO OpeHAy HayKOBIS, FpyIoBa poO0Ta HaJl aHAJII30M Ta BAOCKOHAJIEHHSM MITYiB.

Soft skills. Komynikariisi: BMiHHsS 4iTKO Ta €()EKTHBHO BHCIIOBIIOBATH CBOI JyMKH YCHO Ta
MUCHMOBO, CIIyXaTH iHIIUX. KpUTHYHE MUCIEHHS. 3[aTHICTh aHami3yBaTH iH(OpMAIlilo, OLIHIOBATH
apryMeHTH, po3B’s3yBaTu MpoOJjeMH Ta NpuUiMaTh OOrpyHTOBaH1 pimieHHs. KpeaTuBHICTH. BMIHHSA
reHepyBaTH HOBI1 i/1€i, 3HAXOJWTH HECTaHAAPTHI pIllIEHHS Ta aJanTyBaTHcs A0 3MiH. JlizepcTBo:
3IaTHICTh MOTHMBYBATH, HAJIMXATH Ta BECTHU 32 COO0I0 KOMaH/y, PUMAaTH BIATIOBIAAIbHI PIIICHHS Ta
IocAraTH CHUTbHMX wijedl. PoOoTa B KoMaHAi: BMIHHS CHIBOPALIOBAaTH 3 IHIIUMH, €(PEKTUBHO
pO3NONLIATH OOOB’S3KM, BHUPILIYBaTH KOHQIIKTH Ta AOCATaTH CHUIBHOIO pe3yibTaTy. EMouiiHui
IHTENEKT: 3/aTHICTb PO3YMITH Ta YIPABIATH CBOIMM €MOLUSIMM Ta €MOLIsIMM IHIIUX, OyxyBaTu
MO3UTUBHI BIJHOCHHU Ta BHPIUIYBaTU KOH(JIIKTU. YTPaBiIiHHA 4YacoM. BMIHHS IUIAHyBaTH Ta
OpraHi3oBYBaTH CBil yac, pO3CTaBIATH NPIOPUTETH Ta JOTPUMYyBATHUCA JeANaiiHIB. AJJaNTHBHICTS!
3/IaTHICTh IIBUJIKO MPHCTOCOBYBATHUCA 10 HOBHMX yMOB, CUTyalliil Ta BUMOr. BupimeHHs mpobiem:
BMIHHS 11IeHTH(]IKYBaTH MPOOIEMH, aHANI3yBaTH 1X MPUYMHH, 3HAXOAUTH Ta BIIPOBAXKYBATH PIllICHHS.
BneBnenicte y €001 Bipa y BIacHI CWJIM Ta MOJIMBOCTI, 3JAaTHICTh JI0 CaMOIIPE3CHTAIli Ta
BiJICTOIOBAHHSI CBOET TOUKHU 30DY.



IV. CTpykTypa OCBiTHLOI0 KOMIIOHEHTA

Ha3Bu 3micTOBHX MOIYJIiB iTeM

Ycnoro

Jek.

pakr.

Cam.

poo.

Komnc.

Bbaan*

3micToBuii Moxyas 1. Scientist’s Personal Branding: Theoretical Outline

Tema 1. Understanding Self-Presentation in
Academic Context: theoretical foundations
of self-presentation, self-presentation and
social influence; why researchers need
personal  branding; components  of
academic brand

JIC /2

Temu 2-3. Digital Identity for Researchers:
academic social networks overview;
building academic visibility; profile
optimization strategies

JC/2

Tema 4. Strategic Communication in
Academia:  principles of academic
communication; written communication in
academic context; documents structure and
visual presentation

JC/2

Tema 5. Developing Your Research Pitch:
Research presentation techniques; visual
and  verbal communication  skills;
components of effective pitch

JC /2

Pa3om 3a mogyiem 1

43

10

30

10

3microBuii MoxyJn 2. Effect

ive Scientist’

s Self-Presentation

Tema 1. Personal Branding in Academia.
Analyzing Your Current  Academic
Presence: analyzing brand components;
challenges in academic self-presentation;
case studies: successful researcher brands

13

10

JAC +P
/10

Temu 2-3. Researcher Profile. Building
Researcher Profile. Creating ORCID|
profile; setting up academic social network
profiles:  Google  Scholar/Academia,
Research Gate / LinkedIn

13

10

JAC +P
/10

Tema 4. Academic Résumé / CV. Writing
Academic Résumé / CV: résumé types
analysis; résumé structure and content;
designing résumé; highlighting research
achievements

15

10

HJ13/
30

Tema 5. Effective Research
Communication.  Writing  Motivation
Letters and  Emails:  professional
correspondence formats; creating effective

motivation letters

13

10

JAC +P
/10

Tema 6. Effective pitch. Developing Your
Research Pitch. Pitch analysis

23

4

18

H]13/
30

Pa3om 3a moxysiem 2

77

14

58

5

90

Ycnoro

120

10

14

88

8

100

*Meroau koutpoito: JIC — nuckycis, PMI' — pobora B manux rpynax, P — pedepar, a Takox
aHaJIITUYHA 3allMCKa, aHAIITHYHE ece, aHali3 TBopy Touio; IH/3 — inauBigyanbHe HayKOBO-OCIiAHE

3aBJaHHs.



3aB1aHHS JAJI51 CAMOCTIHHOTO ONPALIOBAHHS.

CamocriiiHa poboTa 37100yBada TpeThOro (OCBITHLO-HAYKOBOTO) PiBHsI BUIIIOT OCBITH mepeadaydae
OIPAIIOBAHHS JICKIIIHHAX MaTepiaiiB, 03HAWOMIICHHS 3 PEKOMEHJOBAaHOK OCHOBHOIO Ta JIOJIATKOBOIO
JITepaTyporo, BUKOHAHHS 3aBJaHb MPAKTUYHUX 3aHITh, BUKOHAHHS IHMBIJyaJlbHUX HAYKOBO-
nocianuipkux 3asaans (IH/3):

1. crBopenns noprdoiio HaykoBis (pestome/CV, MoTHBaLHUI JTUCT, aBTOOIOrpadis);

2. CTBOPEHHS BiJICO-TIITYY HAYKOBIIS.

1V. [ToaiTuka OLiHIOBAHHSA

OuwiHlOBaHHs 37100yBaviB TPEThOr0 (OCBITHHO-HAYKOBOI'O) PIBHS BHUINOI OCBITH PETyIIOETHCS
[Tos0’keHHAM MPO MOTOYHE Ta MiJACYMKOBE OIIIHIOBaHHS 3HaHb 3/100yBayiB BUloi ocBith BHY imeni
Jleci Ykpainku ta [1oJIOKEHHSAM IIPO OpraHi3alfiio OCBITHBO-HAYKOBOI'O IIPOLIECY 3400yBayiB BHIIOI
OCBITH Ha TpeThOMY (OCBiITHRO-HayKoBOMY) piBHi y BHY imeni Jleci YkpaiHku.

Ilonimuka euknaoaua w000 3000ysauie. lpyu BUBUEHHI OCBITHHOIO KOMIIOHEHTA 3/100yBay
BUIIOI OCBITM BHUKOHY€ 3aBJaHHS 3TiIHO 3 HaBYAJbHUM IUIAHOM Ta cujaabycoM, HI0 BKIIOYAE
BiJ[BITyBaHHS JICKIIIi 1 MiJTOTOBKY IO MPAKTUYHHWX 3aHATh, BUKOHAHHS 3aBIaHb JUISI CAMOCTIHHOTO
OTIPAIFOBAHHS.

Ilonimuka wodo axademiunoi 00opouecnocmi. lloniTuka MO0 aKajeMiqHOT TOOPOYECHOCTI
yHopMmoBaHa B 'y Kozekci akagemiunoi jobpouecHocti BHY imeni Jleci YkpaiHKu, 3riIHO 3 SIKUM
YYaCHUKH OCBITHBOTO ITPOIIECY MAIOTh YCBIJOMITIOBATH 3HAYYIIICTh HOPM aKaJIeMidHOI JTOOPOYECHOCTI,
JOTPUMYBATHCSI HABYAJIbHOI €THUKH, TOJEPAHTHO CTAaBUTHUCS [0 BCIX YYAaCHHKIB MPOIECY HAaBUAHHS,
JOTPUMYBATHCS PO3KIIATy OCBITHBOTO MPOIIECy. 3100yBadyaM OCBITH HEOOXIHO CKJIaIaTH BCi 3aBaHHS
caMoCTiiHO, 0e3 JOMOMOTH CTOPOHHIX 0Ci0; HajaBaTW AJis OL[IHIOBAHHS JIMILE PE3yJbTaTH BJIACHOT
pobotu; He myOJIiKyBaTH BiAMOBIEH 710 3aBIaHb MPAKTUYHUX 3aHTh, 3a3HAYATH JKepesa iHpopmarii
Ta TOCWJIATHCS Ha POOOTY IHIIMX aBTOPIB Yy pa3l BUKOPUCTAHHSA PE3yJbTATIB iXHBOI poOOTH; HE
BJIABATHUCS J0 KPOKiB, II0 MOKYTh HEYECHO TOTIPIIUTH YK MOKPAIIUTH PE3yJIbTaTH 1HIINX 3100yBayiB
TPEThOTrO (OCBITHHO-HAYKOBOI'0) PiBHS BUIIOT OCBITH.

Ilonimuka w000 Oednaiinie ma nepecknadanna. Y pasi BIACYTHOCTI 3 00’ €KTUBHUX NMPUYUH
(HampukIaz, XxBopoOa, HaBUAHHS 3a MPOrPaMOI0 MOJBIHHOrO THUIJIOMA, IyanbHOI GopMH 3000yTTS
OCBITH, MDKHApOJHAa aKaJeMiyHa MOOUIBHICTB) Ha JICKI[IHHOMY 4YHM TPAKTHYHOMY 3aHATTI 3100yBay
CaMOCTIHO TPOXOJUTD HPOMYIIECHY TeMY/TeMH i MOKEe 3BEpHYTHCS 38 KOHCYJIbTAIII€I0 10 BUKJIA/Ia4a.
Marepiasl mpomymeHoro MpakKTHYHOTO 3aHATTS 3700yBad 3a IOTO/DKEHHSIM 3 BHKJIAZAYeM MOXKE
Bi/ilpaloBaTH B OHNaiH/odnaiiH-Gopmari (BiAMOBIIHO 10 3aTBEpAXKEHOT0 rpadiky KOHCYIbTALlii), aje
HE MI3HILIEe MPUKIHIIEBOTO 3aHATTSA, AATH 3aJIKYy 3T1IHO PO3KIIALIYy.

3n100yBaui OCBITH MalOTh MOKJIMBICTh OPYIIUTH Oy/1b-sIKE€ MUTAHHS, SIKE CTOCYEThCS POLIETYPH
YH NPOBE/ICHHS OLIIHIOBAHHS Ta O4IKYBAaTH, 1110 BOHO Oy/1€ PO3IJISIHYTO 3T1JIHO 13 Hanepel BU3BHAYEHUMU
npotenypamu y 3BO (nuB. [1070%eHHS PO MOPSJIOK 1 MPOLEYPH BUPIIICHHS KOHMIIKTHUX CUTYAIii
y BHY imeni Jleci Ykpainku, nmyHkt 5 «BPEI'YJIIOBAHHS KOH®JIIKTIB B OCBITHBOMY
[TPOLIECI»).

Hlonimuka w000 6uU3HAHHA pe3yIbMaAmié HAGUAHHA, OMPUMAHUX Y (opmanvHill,
Hepopmansuin malabo ingpopmanwvhiic oceimi. Pe3ynpratn HaBYaHHS, OTPUMAHUX Y (OpPMaNbHIH,
HeopMmanbHii Ta/abo iHGOpPMaIbHIN OCBITI BH3HAIOTHCS 3TiAHO 3 [IOJOXKEHHSIM PO BH3HAHHS
pe3yJIbTaTIiB HABYAHHS, OTPUMAHKX Yy QopMasbHii, HedopManbHii Ta/abo iHdopMmanbHii ocBiti BHY
imeHi Jleci YkpaiHKH.

Kpurepii ouinioBaHHs 3100yBa4a HA NPAKTHYHUX 3aAHATTAX

10 6aniB — 3100yBay OCBITH JIEMOHCTpPY€E ITMOOKE BOJOAIHHA HaBYAJIILHUM MaTepiajioM, BIJIBHO,
CaMOCTIWHO Ta apryMEHTOBAaHO MOT0 BUKJIAJA€ TiJ YaC YCHUX BIJMOBIZCH Ta MPaKTUYHUX 3aBJIaHb,
BUKOPUCTOBYIOUHM MPU IIbOMY 000B’SI3KOBY Ta JOAATKOBY JITEpaTypy; 3AaTHUN KPUTUYHO aHAII3yBaTH
MaTepiajl Ta CHHTE3yBaTH HOBI 1/1e1; AEMOHCTPY€E TBOPUMHM MIAX1J 10 BUPIILIEHHS 3aBJaHb.

9 OaaiB — 3700yBay OCBITH BOJIOJi€ HaBYAJBHUM MaTepiajJoM y IMOBHOMY 00cs3i, BUIBHO,
CaMOCTIWHO Ta apryMEHTOBAaHO MOT0 BUKJIAJA€ TiJ YaC YCHUX BIJMOBIJCH Ta MPaKTUYHUX 3aBJIaHb,
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BUKOPUCTOBYIOUH MPHU IIbOMY O0OB'SI3KOBY Ta I0OJAATKOBY JITEPATYPY; AOIYCKAE JIUIIIE OKPEMi HECYTTEB1
HETOYHOCTI.

8 bauiB — 3100yBay OCBITH JOCTaTHHO MOBHO BOJIOJII€ HABYAJIBLHUM MaTepiasioM, OOTPYHTOBAHO
Horo BUKIIAQJA€ MMiJ 4ac YCHUX BIANOBiJEH Ta MPAKTUYHHUX 3aBJaHb, BUKOPUCTOBYIOUU TPH IOMY
000B’s3KOBY JIiTEpaTypy; NMpPH BHUCBITICHHI OKPEMHUX IMHTaHh HE BHCTAYa€ JOCTATHHOI TJIMOWHHU,
apryMeHTallii Y1 BUKOPUCTaHHA JOAATKOBOI JIITepaTypH.

7 6asiB — 3100yBaY OCBITH BOJIOJIi€ HABYAIBHUM MaTepiajoM B JOCTAaTHHOMY 00CsI31, BUKJIa1a€e
HOro OCHOBHUI 3MICT MiJ Yac YCHHMX BiJNOBIJEH Ta MPaKTUYHUX 3aBJaHb, IPU BHUCBITICHHI JIESKUX
MIUTaHb HE BUCTAYa€ JOCTATHLOI ITTMOMHM Ta apryMEHTAIl1, TOIYCKAIThHCS IPU [IbOMY OKpeMi HeCyTTEBI
HETOYHOCTI Ta HE3HAYHI IIOMHUJIKH.

6 6aJiiB — 37100yBay OCBITH BOJIO/II€ HABYAIBHUM MaTepiajoM 3arajioM, BUKJIQJIa€ HOro OCHOBHUI
3MICT MiJ] Yac YCHUX BiJMOBiJICH Ta MPAaKTUYHHUX 3aBIaHb, aje 0e3 TITUOOKOro BCeOIUHOro aHamizy,
OOTrpYHTYBaHHS Ta apryMeHTallii, 0e3 BUKOPUCTAaHHS J0JaTKOBOI JIITEPATypH, JOMYCKAIOYH TPU IEOMY
OKpeMi CYTT€B1 HETOYHOCTI.

5 0aaiB — 3100yBa4 OCBITH BOJIO/II€ HABYAIIBHUM MaTepiajioM Ha 6a30BOMY pPiBHIi, BUKJIaa€ HOTo
OCHOBHMI 3MICT TiJ Yac YCHHX BIJINOBiIEH Ta NpPakTUYHHUX 3aBJaHb, aje Oe3 aprymeHramii Ta
OOIpyHTYBaHHsI, JOMYCKAOUH MPH IbOMY CYTTEBI HETOYHOCTI Ta IIOMHJIKH.

4 6amm — 3100yBay OCBITH BOJOIE HAaBYAIBHUM MaTepiaJioM HE B MOBHOMY 00cCs3i,
¢bparmenTapHo, moBepxoBo (0e3 apryMmeHrailii Ta OOIPYHTYBaHHs) BHKJIAIa€ MOTO TiJI 4Yac YCHHX
BIJIMOBIZICH 1 IPaKTHYHUX 3aBJaHb, HEJIOCTATHBO PO3KPHUBAE 3MICT MUTAHB, JOMYCKAIOYH TPH IBOMY
CYTT€B1 HETOYHOCTI.

3 6aym — 3100yBa4 OCBITH YaCTKOBO BOJIO/Ii€ HABYAIBHUM MaTepialioM, 3JaTHUH BUKJIACTH 3MICT
OKpEMHUX MUTAaHb TEMH IIiJ] YaC YCHHUX BIIMOBIJEH Ta MPaKTHYHHUX 3aBJaHb, JOMYCKAIOUYHU MPH OMY
CYTTEBI TOMUJIKH; BUKOHAB OKPEMI1 3aBJIaHHSI.

2 6aam — 3100yBay OCBITH BOJIOJIi€ MiHIMAJIbHUM OOCATOM HaBYAJILHOTO Marepially, HE B 3MO31
BUKJIACTU 3MICT OUIBIIOCTI NMHTAaHh TEMH IIiJi 9aC YCHUX BIAMOBIACH Ta NPAaKTHYHUX 3aBIaHb,
JIOITyCKalOUu MU [IbOMY CYTTEBI TIOMMJIKU; BUKOHAB MiHIMaJIbHY KUIBKICTh 3aB/1aHb.

1 6an — 3100yBau OCBITM (pparMEHTApHO BOJIOJIE HABUAJIBHUM MaTepianoM, JIEMOHCTPYE
MiHIMaJIbHI 3yCHUIS Y BUKOHAHHI 3aBJJaHb; BUKOHAB OJMHUYHI HAUTIPOCTIIII 3aB/IaHHS.

0 6aniB — 3100yBay OCBITH HE BOJIOJIi€ HABYAJIHHUM MaTepiajioM Ta He B 3M031 OT0 BUKJIACTH, HE
PO3YMi€ 3MICTY TEOPETUYHHX MUTaHb Ta MPAKTHYHUX 3aBJaHb, HE BUKOHAB >KOJHOTO 3aB/IaHHA a00 HE
3’BUBCS HA 3aHATTSL.

Kpurepii ouinioBanns noprdo.iio

Kpurepii i mkana ouiHoBaHHI™ KisbkicTb 6aJiiB
1 2 3 14| 5
dopma JloTpumaHHs CTPYKTYpH, 00csry
BoxuBaHHs 3B’ SI3HUX CIIIB, IIUTAT
3MmicT JlexcuuH1 OUHAL, KITIIIE
['pamaTHYHA CTPYKTYpa PeUEHbB, Y30 DKESHHS
OyHKIIIsS BianoBigHICTh TEMH 3MICTY
ApPryMeHTOBaHICTb, JIOT14HICTb,
MEPEKOHIINBICTh
MaxkcuManbHa KUIBKICTE OariB 30
*26-30 GamiB — BigmiaHO; 20-25 OaniB — ayxe modpe; 15-19 Gamie — nodpe; 10-14 Ganis —
3an0BUIbHO; 0-9 GaiiB — He3a40BIIbHE BUKOHAHHS 3aBJaHHS




Kpurertepii ouiHioBaHHS miTUy

Kpurepii i mkana oniHoBaHHI™ KisbkicTb 6aJjiiB
1 2 3 145

dopma dopma nojadi Mmarepianry
Ctwiib ojavi MaTepiary
3micT MoBa BUKJIa/ly MaTepiaiy, IpaMOTHICTh
3MICTOBHICTh, apTYMEHTOBAHICTb, JIOT1YHICTh
[Ipesenarris I{ikaBicTh, HOBU3HA, OPUTIHAIBHICTh
[TepeKOHIUBICTh

MaxkcuMabHa KIJIBKICTE OalTiB 30
*26-30 OaniB — BigminHO; 20-25 6aniB — myxe nodpe; 15-19 6aniB — nodpe; 10-14 Ganis —
3a10B116HO; 0-9 OaiB — He3aJ0BUILHE BUKOHAHHS 3aBIaHHI

V. IlincymKoBHii KOHTPOJIb

[TizcymMKOBHII KOHTPOJb MPOBOAMTHCA y (opmi 3amiky. Jns oTpumaHHs 3aiiky 3100yBadi
HAKONHMYYIOTh Oanu, OTPUMaHi MiJ Yac NPAaKTUYHUX 3aHATh TAa BHUKOHAHHS CAaMOCTIHHOT pOOOTH.
HeoOximuuit MiHIMYM Ui ycmimHOTo 3aBepmeHHs Kypcy — 60 Oami. IloBTopHe CKiIamaHHs 3aiiKy
JIONYCKAEThCS IBA Pa3d: OJHMH pa3 — BHUKJIAJAueBi, Opyruil — komicii. [IoBTOpHE CKiIagaHHS 3aTiKy
BKJIFOYA€ TECTYBAaHHS 3a MaTepiajlaMd OCBITHbOro KommoHeHTy (40 OaiiB), ycHe ONUTYBaHHS 3a
nepesikoM nuTtanb 10 3aiky (30 6aiiB), camonpesenrairo (academic background, research interests,
achievements; ORCID, Google Scholar/Academia, Research Gate / LinkedIn profiles) (30 GauiB).

IIxaja ouiHIOBaHHS 3HAHB 3100yBa4viB 0CBIiTH

Omninka B 0aJax JlinrBicTHYHA omiHKAa

90-100
82-89
75-81 3apaxoBaHO
67-74
60-66

1-59 HesapaxoBano (HeoOXijiHe mepecKiaaanHs)

IMuranua Ha 3aJiK:

1. Theoretical foundations of self-presentation in academic context. Why is self-presentation

important for modern scientists?

Components of a scientist's academic brand. How to develop your unique scientific brand?

The role of social influence and social networks in shaping a researcher’s academic identity.

Digital identity for researchers: core principles and tools. Overview of academic social

networks.

Strategies for building academic visibility through digital platforms and profile optimization.

6. Principles of effective academic communication. Features of written and oral scientific
communication.

7. Structure and visual presentation of academic documents. Key formatting requirements and
standards.

8. Research presentation techniques: visual and verbal communication skills. Components of an
effective research pitch.

9. How to develop a research pitch: structure, content, and audience considerations.

10. Personal branding in academia: challenges and opportunities for scientists. Analyzing personal
brand components.
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11.

12.

13.

14.

15.

16.

17.

18.

19.

20.
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10.
11.

12.

13.

14.

15.

Creating and optimizing a researcher profile on higher education institution websites. Key
profile elements.

Setting up and maintaining profiles on international academic platforms: ORCID, Google
Scholar, Academia.edu, ResearchGate.

LinkedIn for researchers: creating a professional profile and expanding your academic
network.

Types of academic résumés: differences between CV, résumé, and biography. Structure and
content guidelines.

How to effectively present research achievements in a CV: publications, conferences, grants,
and awards.

Writing motivation letters for academic programs, grants, and scholarships. Structure and key
elements.

Professional correspondence in academic settings: formats and etiquette for email
communication.

Preparing for academic interviews: key stages, typical questions, and strategies for successful
presentation.

Audience analysis for research pitches. How to adapt your research presentation for different
audiences?

Creating an effective research pitch: from concept to video presentation. Technical and content
aspects.

VI. PexomenoBaHa Jiitepatypa Ta iHTepHeT-pecypcH
Academia.edu account creation. URL.: https://www.youtube.com/watch?v=45Q3IsSNP6WM
Dalton S. Seven ways to increase the visibility of your research. Leeds University Library Blog.
2017. URL: https://leedsunilibrary.wordpress.com/2017/12/08/seven-ways-to-increase-the-
visibility-of-your-research/
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Google Scholar Profile Creation. URL.: https://www.youtube.com/watch?v=dE8y-aT4D7M
Greer C., Pyman H. Five tips to maximize your research visibility. University of Essex Blog.
2022. URL: https://www.essex.ac.uk/blog/posts/2022/09/05/five-tips-to-maximise-your-
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https://www.youtube.com/watch?v=_9V8qgPkgalw
How do | write a professional motivation letter? Tilburg University. 2025.

https://www.tilburguniversity.edu/students/career/your-career-path/motivation-letter

How to write a CVv? National Career Service. 2025. URL:
https://nationalcareers.service.gov.uk/careers-advice/cv-section

Johnson Sheehan R. Technical Communication Strategies for Today. Pearson, 2017. 555 p.
Kohno T. On Preparing an Elevator Pitch as a PhD Student: Challenges and Strategies. 2023.
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student-challenges-and-strategies-334e9dc3adf2

LinkedIn account creation. URL.: https://www.youtube.com/watch?v=bowgCeR0IV8
Measuring research impact. National University of Ireland Maynooth. 2025. URL:
https://nuim.libquides.com/MeasuringResearchlmpact/Visibility

Miller W. K. Personal branding for Academics: Stand Out in Academia. 2025. URL:
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Mustafa R. The Power of Personal Branding for Scientists. 2023. URL:
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Nader A. E. Unveiling the Power of Researcher Branding: A New Pathway to Enhance
Research Visibility and Impact. 2023. URL.: https://www.linkedin.com/pulse/unveiling-power-
researcher-branding-new-pathway-nader-ale-ebrahim-1veff/

Onyeaka H. Building research visibility for career progression and successful grant
applications. AUTHORAID. 2022. URL.: https://www.authoraid.info/en/news/details/1739/
ORCID for Researchers. URL.: https://info.orcid.org/researchers/

Principles for Research Communication. Lund University. 2025.
https://www.staff.lu.se/research-and-education/research-support/communicate-your-
research/principles-research-communication

Research Impact and Researcher Identity. University of Toronto. 2025. URL:
https://quides.library.utoronto.ca/c.php?9=516222&p=5346058
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https://libguides.usask.ca/c.php?9=666594&p=4961015
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https://www.imperial.ac.uk/students/success-quide/pgr/developing-your-
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